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NJT is an open access journal that offers an international, peerreviewed outlet for tourism studies with a focus on Nordic
countries. The journal is an effective channel of communication
between policy makers, government agencies, academia, research
institutions and firms in Nordic countries concerned with tourism
and hospitality services. NJT also aims to promote and coordinate
developments in the field of Nordic tourism to other destinations,
e.g. Mediterranean countries.
NJT is an Open Access journal and article processing charges
(APCs) apply.
Topics covered include:
Nordic tourism marketing and management
• Environmentally responsible behaviour,
environmentalism, green purchasing
decisions and environmental
consciousness in tourism
• Eco-friendly tourism attitudes and behaviour,
theory of planned behaviour; trust,
commitment, loyalty and tourist satisfaction
• Online review management
• Memorable tourism experiences, co-creation
of tourist experiences, emotions, behavioural
intentions, happiness and satisfaction
• Subjective well-being (quality of life,
happiness, life satisfaction)
• Food tourism, rural tourism and wellness
tourism (spas, healthy life)
• Sustainable tourism and ethicality in tourism
• Nordic countries’ tourism, hospitality in
tourism (restaurants and hotels as means of
tourist satisfaction), package tourism versus
high-quality tourism
• Nordic sports tourism, spa and conference
tourism, boat and yacht tourism, beach
tourism, swimming and sunshine tourism
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Nordic services marketing
• Measurement and expectations of service
quality, service reliability and service/
customer-dominant logic and customer
relationship marketing
• Service relationships and service escape,
service failure and recovery in a networked
environment and sustainable and ethically
orientated service firms
Entrepreneurship topics in relation to tourism
• Decision-making logic, i.e. causation vs.
effectuation in the tourism sector
• SMEs in tourism (hotels, tourist apartments,
travel agencies and other service
establishments) in relation to entrepreneurship
• Entrepreneurial decision-making as a tool for
promoting tourism businesses
• Supply chain management of large global
hotel chains in relation to entrepreneurship
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