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Scope of the Journal
ISSN: 1549-9324 (Print), ISSN: 1747-6763 (Online)
JIBED addresses the advancement of contemporary research in
areas of international business and entrepreneurship. It covers
the practice and theory of international business, international
entrepreneurship and international franchising, highlighting
developing countries attempting to assert themselves on the
global stage. JIBED welcomes papers encompassing different
areas of international business studies, such as marketing,
management, organisational behaviour, finance, accounting,
MIS, economics, and different dimensions of international
entrepreneurship, such as venture capital formation,
franchising, small business management, family business
management, and technopreneurship.
Topics covered include:
• International business/entrepreneurship,
macro/microeconomics
• Corporate entrepreneurship, entrepreneurial
support organisations
• Entrepreneurship in the arts, international
tourism/hospitality/healthcare management
• Family business, international/individual/
regional/minority/female entrepreneurship
• Small business development,
technopreneurship, transition economies,
exporting
• Venture capital, hedge fund convergence,
distressed investing
• Large cap buyouts, small cap private equity,
mid-market private equity
• Telecommunications/
software/healthcare venture capital
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• Real estate/regional/global
private equity, growth equity investing, FDI
• International business/entrepreneurship
education, strategic/information management
• International political economy/ economic
development/accounting/finance/taxation
• International market entry/HRM/strategic
alliances/networks/mergers & acquisitions
• Cross-cultural management, supply chain
management, e-commerce
• International commercial law, nonprofit
organisations, ethics/social responsibility
• International trade, marketing, consumer
behaviour, industrial/B2B marketing
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You can order online at www.inderscienceonline.com or download an order form
from www.inderscience.com/subform.
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