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JSMM, a fully-refereed international journal, aims to present
current practice and research in the area of sport management
and marketing. IJSMM is a unique publication useful for
everyone interested in the new developments in sport
management and marketing theory and practices.
Contents:
IJSMM welcomes both academic and practical
contributions. It publishes original papers, theory-based
empirical papers, review papers, case studies, conference
reports, book reviews and relevant reports and news, as
well as a calendar of international events.
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Topics covered include:
• Sports technology monitoring, audit and
evaluation
• Innovation and technology
• Emerging technologies
• International sports technology
management
• Sporting organisation management
• Total quality management
• Quality management systems
• Strategic management
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• Sports marketing
• Sports financial management, economics
• Sports facilities planning, evaluation,
management
• Sports event management
• Human resource development and
management
• Entrepreneurs in the sporting sector
• Management in professional sports clubs
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