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IJRIC primarily focuses on the commercialisation of research
and innovation results. This critical process is now recognised
as the RIC (Research-Innovation-Commercialisation) concept
for technological success. As a result of this, there is
increasing interest in streamlining research and innovation
efforts to bring the outcomes to commercialisable products.
IJRIC is in a prime position to fill a gap in the literature by
bringing together the three key categories of research,
innovation and commercialisation and their theories and
practices.
Topics covered include:
• Benchmarking and best practices in
innovation activities
• Building relationships for technological
innovation
• Commercialisation strategies and policies
• Empirical analysis and case studies in
business innovation and research
• Entrepreneurship and innovations
• Innovation incubation and incubators
• Innovation issues, management
approaches, policies and strategies
• Inter-organisational relations and open
innovation models
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• Managing creativity and
innovation culture and its eco-world
• New product and process innovation
• Performance measures and metrics in
business innovation and research
• Research management/policy/strategy,
partnerships and innovative approaches
• Spin-off companies
• Strategic planning, business development
and commercialisation practices
• Technology transfer and licensing

Not sure if this title is the one for you?
Visit the journal homepage at www.inderscience.com/ijric where you can:
•
•
•
•

Read about the journal’s aim, scope and readership
View editorial board details
Find out about calls for papers and how to submit
Find out about subscription options, in print, online or as part of a journals collection

You can order online at www.inderscienceonline.com or download an order form
from www.inderscience.com/subform.
This title is part of the Management and Business Collection
(see www.inderscience.com/mb ). For library collection subscriptions or for a free institutional
online trial, please contact subs@inderscience.com.

© 2017 Inderscience Enterprises Ltd

Visit www.inderscience.com for details of over 420 titles

