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Scope of the Journal

ISSN: 2056-4112 (Print), ISSN: 2056-4120 (Online)

IJMABS proposes and fosters discussion on cutting-edge
system theory and grounded research and practice
addressing new ways of thinking, models and
methodologies for understanding and acting within the
complexities of market and organisational environments.
The journal seeks to contribute to debates concerning the
challenges of today regarding local and global economies
and society. IJMABS is the official journal of the scientific
society, Business Systems Laboratory.

Contents:
IJMABS publishes original papers, reviews and case
studies. It also publishes one special issue each year with 
revised papers presented at the Business Systems 
Laboratory annual symposia as well as other special issues devoted to
important topics that emerge in domain of the market, public and business systems community.
IJMABS grew out of the Business Systems Review.

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/ijmabs where you can:

          •  View sample articles in full text HTML or PDF format
          •  Sign up for our free table of contents new issue alerts via e-mail or RSS
          •  View editorial board details
          •  Find out about how to submit your papers
          •  Find out about subscription options, in print, online or as part of a journals collection

You can order online at  www.inderscienceonline.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Management and Business Collection 
(see www.inderscience.com/mb ). For library collection subscriptions or for a free
institutional online trial, please contact subs@inderscience.com.

Topics covered include:
•   Systemic approaches to organisations in 
    their environments
•   Qualitative research methods for markets 
    and organisations
•   Communication systems, internal and 
    external, to manage organisations
•   Innovation and design of social interactions
•   Sustainability in ecologies of organisational 
    connections
•   Social responsibility and business ethics

•   Complexity and chaos theory
•   Service-dominant logic
•   Knowledge and information management
•   Systems thinking and system dynamics
•   The management of change
•   Startup and business incubation systems
•   Market and consumption systems
•   Market, public and business systems 
    education
•   Financial systems
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