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Scope of the Journal

ISSN: 1746-966X (Print), ISSN: 1746-9678 (Online)

JGBA aims to advance contemporary research in the field of
global business from the standpoint of both western and
emerging countries vigorously participating in the globalised
world. It wishes to act as a global platform for the pursuance
of dialogue between different countries at dissimilar stages of
economic development. JGBA intends to inspire both new
and expert researchers to submit their empirical, conceptual
and applied papers and case studies for publication.

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/jgba where you can:

          •  View sample articles in full text HTML or PDF format
          •  Sign up for our free table of contents new issue alerts via e-mail or RSS
          •  View editorial board details
          •  Find out how to submit your papers
          •  Find out about subscription options, in print, online or as part of a journals collection

You can order online at inderscience.metapress.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Management and Busines Collection (see www.inderscience.com/mb ).
For library collection subscriptions or for a free institutional online trial, please contact
subs@inderscience.com.

Topics covered include:
•   Political economy, trade, economic 
    development, finance, 
    macro/microeconomics
•   Real estate, banking, accounting, taxation, 
    commercial law
•   Exporting and market entry, FDI, strategic 
    alliances/networks, M&As
•   Global brands from developing countries, 
    global outsourcing
•   Business education/training, HRM
•   Tourism/hospitality, cross-cultural/supply 
    chain management
•   Technologies and e-commerce
•   Marketing research, consumer behaviour
•   Industrial, B2B, relationship marketing
•   Small business development, nonprofit 
    organisations

•   Transition economies, globalisation, 
    regionalisation
•   Environmental marketing, ethics, social 
    responsibility
•   Strategic/healthcare/information 
    management
•   NAFTA, APEC, ASEAN, MERCOSUR, 
    CARICOM, GCG, SAARC, Andean Pact, EU
•   Religion, terrorism, war and business
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