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IJKMTH provides a forum for academics and practitioners to
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industry in dynamic change and consumers with ever more
demanding expectations, IJKMTH aims to develop a platform
where new theoretical and practical topics are presented with
the vision to enhance as well as maintain a leadership role
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IJKMTH publishes theoretical papers, empirical papers,
case studies and book reviews. Special issues of the
journal will also be produced in which selected papers
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Topics covered include:
•   Human resource management
•   Leadership
•   Strategic management
•   E-marketing
•   Yield and revenue management
•   Wellness and spa management
•   Event management
•   Operation management
•   Design and architecture
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    issues
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    ISO 9000
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•   Sustainability and green issues
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