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The world of electronic marketing is continuously evolving.
Marketing theories and practices must adapt to these new
technological and social scenarios. IJEMR addresses this
evolution by analysing new theories and practices as they
emerge with particular focus on electronic retailing. Current
technological and quantitative approaches to e-marketing,
treating consumer relations as a database problem, are
insufficient for a deeper understanding of the implications
of this evolution. IJEMR fills this gap, fostering new
cutting edge approaches about e-marketing, 
e-consumers and e-tailing.

IJEMR is an Open Access-only journal and article 
processing charges (APCs) apply.

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/ijemr where you can:

          •  View sample articles in full text HTML or PDF format
          •  Sign up for our free table of contents new issue alerts via email or RSS
          •  View editorial board details
          •  Find out how to submit your papers
          •  Find out about subscription options, in print, online or as part of a journals collection

You can order online at www.inderscienceonline.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Computing and Mathematics Collection 
(see www.inderscience.com/cm ). For library collection subscriptions or for a free institutional
online trial, please contact subs@inderscience.com.

Topics covered include:
•   Advances in e-marketing, applications
•   Internet of things
•   Smart technologies and mobile marketing
•   Big data management
•   Customer participation and value 
    co-creation
•   Service marketing
•   Consumer ethnography and netnography
•   Supply chain management
•   Channel management, e-tailing

•   Innovation/product development
•   Marketing strategies and management
•   Consumer behaviour
•   Customer relationship management
•   Social media marketing
•   Security/privacy, ethics/legal issues
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