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With China's importance on the global scale set to grow ever
faster, IJCCM offers a unique window to observe the changes
that will chart the course of the future in this region. A key to
dealing with China is understanding the complex dynamic
between rapid change and tradition. With a clear international o

and interdisciplinary approach, IJCCM addresses Chinese

culture, business, management and related topics, offering a P e et
wealth of valuable material on theories and practices which W s’
underpin successful business in China.
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IJCCM publishes original papers, technical reports, case
studies, conference reports, management reports, book
reviews, and news. Special Issues devoted to important
topics in the Chinese emerging economy, business and culture in
China will occasionally be published.
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e Asia-Pacific region * Foreign investment and trade

e Culture, business, economy ¢ Innovation

* Role of culture/economics in e Marketing
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* Management, entrepreneurship e Protocol and etiquette

e Environment e Social issues

e Ethics e Tourism

e EU-China relations, US-China relations
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