
International Journal of

Business and 
Emerging Markets

Editor-in-Chief: 
Prof. Charbel Salloum

Visit www.inderscience.com/ijbem
for more information and sample articles

© 2024 Inderscience Enterprises Ltd

IJBEM A5 leaflet.qxp_Layout 1  16/10/2020  15:34  Page 1



Visit www.inderscience.com for details of over 420 titles

Scope of the Journal

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/ijbem where you can:

• View sample articles in full text HTML or PDF format
• Sign up for our free table of contents new issue alerts via email or RSS
• View editorial board details
• Find out how to submit your papers
• Find out about subscription options, in print, online or as part of a journals collection

You can order online at www.inderscienceonline.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Management and Business Collection 
(see www.inderscience.com/mb ). For library collection subscriptions or for a free institutional
online trial, please contact subs@inderscience.com.

ISSN: 1753-6219 (Print), ISSN: 1753-6227 (Online)

Scholars and managers have shown significant interest in
business opportunities provided by emerging markets (EM).
Foreign firms'opportunities range from investing in EM to
outsourcing from EM, whereas local firms/economies benefit
from investments and expertise of foreign firms.
Understanding EM characteristics in the face of evolving
government policies and changing consumer behaviour is
crucial to identifying new consumer needs and developing
suitable products/services to meet them. IJBEM addresses
these needs by stressing the use of qualitative andempirical 
data.

IJBEM is an Open Access-only journal and article processing 
charges (APCs) apply.

• Research issues in EM
• International business and local government

policies
• Business, production, and market

orientation of local firms
• Outsourcing from EM
• Marketing effectiveness and marketing

culture
• Local culture, consumer behaviour, and

advertisements
• Transforming local brands into global

brands

• Small– and medium–sized
enterprises (SMEs) and family businesses

• Local multinational firms and their
management

• Foreign investments, risks, and returns
• Corporate culture, strategy and ethics
• Organisational behaviour, human resources,

and training and development
• Financial and non-financial business

performance
• Information technology and competitiveness
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