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Scope of the Journal

ISSN: 1470-9511 (Print), ISSN: 1741-5012 (Online)

The mission of IJATM is to publish original, high-quality
research within the field of the automotive industry. Articles
should have a significant impact on theory and practice. The
journal is effectively positioned as a multi-disciplinary journal,
focusing on the context of industrial organisation and
business management rather than pure engineering topics.
IJATM aims to establish channels of communication between
policy makers, executives in the automotive industry, both
OEM and suppliers, and related business and academic
experts in the field.

Not sure if this title is the one for you? 
Visit the journal homepage at www.inderscience.com/ijatm where you can:

• View sample articles in full text HTML or PDF format
• Sign up for our free table of contents new issue alerts via e-mail or RSS
• View editorial board details
• Find out how to submit your papers
• Find out about subscription options, in print, online or as part of a journals collection

You can order online at www.inderscienceonline.com or download an order form 
from www.inderscience.com/subform.

This title is part of the Science, Engineering and Technology Collection (see
www.inderscience.com/set ). For library collection subscriptions or for a free institutional
online trial, please contact subs@inderscience.com.

Topics covered include:
• Innovation management (technological and

organisational innovation)
• Industrial economics and organisation of

automotive sector
• Strategic planning, sourcing and

globalisation
• Business process reengineering
• Productivity, efficiency and quality

investment, patterns and opportunities
• Interface of R&D and manufacturing,

marketing and aftermarket
• Product development from concept to

market
• Role of information and communications

technologies

• Ecologically-driven product development
and manufacturing

• Human resources and innovation
technology

• Industrial policies for the automotive sector
• Competitiveness, co-operation and

business relations
• Supply chain management
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