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Welcome to the special issue on ICES 2K17: special issue on: ‘Engineering aspect-based 
electronic marketing and retailing’. We are glad to say that; we had received vast number 
of submissions to the journal regarding electronic marketing retailing. Owing to the 
digital era of electronic marketing retailing created a new path in marketing and retailing. 
This is made possible because of the ubiquitous and pervasive characteristics of wireless 
marketing management. The tremendous growth in the marketing and retailing helps 
individuals to ameliorate their personal needs. This special issue is mainly focused to 
address the developments and utilisations of various marketing series such as big data 
management, customer participation and value co-creation, service marketing, supply 
chain management, channel management, e-tailing, customer relationship management 
and social media marketing. Additionally, this special issue contributes to cover  
high-quality theory and practical papers on broad range of innovation and product 
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development. Additionally, it also contains research papers on security/privacy, 
ethics/legal issues, etc. related papers. We would like to express our gratitude and 
appreciation to the authors of the papers, for their efforts and involvement in  
the special issue publication. We are grateful to the promptness and commitment of the 
reviewers for their valuable evaluations, to significantly enhance the quality of papers. 
Additionally, we extend our thanks to all the staff members of Inderscience Publications 
for their continuous effort and dedication for publishing this special issue. We 
particularly appreciate the fortitude and relentless support granted to us by  
Professor Gandolfo Dominici, Business Systems Laboratory and University of Palermo, 
Italy, the Editor-in-Chief of the International Journal of Electronic Marketing and 
Retailing. 


