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This IJTGM special issue strives to stimulate cross-disciplinary interest in multi-
dimensional impacts of marketing and operational strategies on business performance.
Specifically, Vibha Dua Satija and Himanshu Puri studied the relationship between
demographic factors and awareness of Islamic banking in India. Shuvam Chatterjee
explored the strategies of olfactory Branding in the hospitality Industry. Ronald Sukwadi
examined Indonesian SMEs’ quality management practices in term of product quality,
process quality, system quality, total quality, and business quality stages. Moreover,
Nguyen Khanh Trung et al. investigated how environment franchise could influence the
business performance of food and beverage franchise outlets in Vietnam. With special
reference to possible differences between general and green advertising, Daniel Lameck
and Ying-Jiun Hsieh studied the effectiveness of pop-ups and in-line advertisements
among Taiwan online consumers. Based on a sample of 50 managers of auto-parts
manufacturing companies, Houshang Taghizadeh and Abdolhossein Shokri identified the
mutual influence of organisational agility empowerers in terms of gaining competitive
advantages. In addition, Rajeeshwaran Moorthy estimated the influences materials cost-
related factors on housing prices in the Malaysian construction industry. The emergence
and development of the above interdisciplinary business and economic issues is well
celebrated throughout this thematic issue.



