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Few would deny that one of the primary factors responsible for sport’s rapid industrial growth
(Broughton, Lee, & Nethery, 1999) is its attraction to participants, spectators, sponsors, employees, and
stakeholders. Sport’s attraction to participants (Crawford, Greenwell, & Andrew, in press; Kyle, Graefe,
Manning, & Bacon, 2003; 2004; Recours, Souville, & Griffet, 2004; Shapiro, 2003; Wiley, Shaw, &
Havitz, 2000) is evidenced by over $89 billion of sporting goods purchases in 2005 (National Sporting
Goods Association, 2005). Sport marketing scholars have explored sport’s attraction to spectators both
theoretically (Funk & James, 2001; 2006) and empirically (Funk, Mahony, Nakazawa, & Hirakawa, 2000;
Funk, Ridinger, & Moorman, 2004; Trail, Fink, & Anderson, 2003; Wann, Ensor, & Bilyeu, 2001).
Additional streams of research have developed concerning sponsor attraction to sport (Mawson, 2002),
including the fit between a sponsor’s brand and the associated sporting event (Koo, Quarterman, & Flynn,
2006). Organisational behaviour research has investigated several psychological constructs related to
employee attraction to sport such as perceived organisational prestige (Andrew, Todd, Greenwell, Pack,
& Cannon, in press) and organisational commitment (Cunningham & Sagas, 2004; Todd & Andrew,
2006; Turner & Chelladurai, 2005). Research has also targeted the economic (Crompton & Lee, 2000;
Daniels & Norman, 2003; Horen & Manzenreite, 2005) and non-economic impact (Delaney & Eckstein,
2002) of sport that influences its attractiveness to stakeholders.

The aim of this special issue is to devote further attention to the attraction of sport to all associated
entities. As such, manuscript submissions are encouraged concerning the areas identified above as well
other areas tangentially related to the broad topic of “The Attraction of Sport.” Submitted papers should
not have been previously published nor be currently under consideration for publication elsewhere.
Submissions should conform to the International Journal of Sport Management and Marketing author
guidelines (http://www.inderscience.com/www/authorguide.pdf). Sample articles previously published in
IJSMM are available at: http://www.inderscience.com/sample.php?id=102

All papers are refereed through a peer review process. The deadline date for submission is 1 March
2007. One electronic manuscript copy should be sent in MS Word file format attached to an e-mail to:

Dr. Damon P. S. Andrew, IJSMM Guest Editor
The University of Tennessee

Dept. of Exercise, Sport, and Leisure Studies
1914 Andy Holt Avenue, HPER 349
Knoxville, TN 37996-2700

Phone: 865-974-8891

Fax: 865-974-8981

Email: dandrew@utk.edu

with an email copy only to:

Editor-in-Chief
IEL Editorial Office
E-mail: ijsmm@inderscience.com

Please include in your submission the title of the Special Issue, the title of the Journal and the name of the
Guest Editor.
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